


Sport fishing television is fishing like you’ve never seen it. 
Balancing top-notch cinematography and in-depth 

storytelling, sftv captures the action and drama of the 
saltwater fishing experience.



19 seasons strong.
200+ airings.

on broadcast & on demand.
cinematic format.

Documentary style.
Narrated by fishing legend flip pallot

WITH THE BACKBONE OF THE TOP FISHING & OUTDOOR media brands
to support a fully integrated marketing package



IN GOOD COMPANY

sponsors
Lucas oil

General tires
Yellowfin

Yeti
Costa

Mercury
Huk

penn 

Editorial properties
MARLIN MAGAZINE

SALTWATER SPORTSMAN 
MAGAZINE

SPORT FISHING



Amazon prime 2020: In January and February 2020 a total of 949,613 minutes were streamed 
that's approximately 45,219 episodes viewed with zero promotion or investment



Total Impressions
(Facebook & Instagram)

6.8 Million +

Total reach
(Facebook & Instagram)

4 million +



• Integrated television sponsorship
• :508 billboards – one per show (all airings)

• :30 second commercials – one per show (all airings)
• Organic product placement

• Estimated airings:
• 20x Airings on Discovery Channel
• 52x Airings on pursuit Channel

• 144x airings on fox sports sun network
• Additional distribution through SFTV YOUTUBE CHANNEL

• Share of voice banner ads on sportfishingmag.com/sport-fishing-television
• Logo included on sportfishingmag.com/sport-fishing-television

Broadcast & on demand opportunity elements



• Custom email to saltwater sportsman opt-in subscribers
• Custom email to sport fishing opt-in subscribers

• Custom email to marlin opt-in subscribers
• E-newsletter banner ads to to saltwater sportsman opt-in subscribers

• E-newsletter banner ads to sport fishing opt-in subscribers
• E-newsletter banner ads to marlin opt-in subscribers

• Facebook promotion to saltwater sportsman, sport fishing and marlin 
audience

• Instagram promotion to saltwater sportsman, sport fishing and marlin 
audience

Email and social options





Appendix



Network Rated Quarters Subscribing HH Average 
Viewership

discovery Nielsen Ratings Q1 – q2
24 shows total

90 mm 125,000 per 
show

pursuit Nielsen Ratings Q1-q2
52 shows total

40 mm 65,000 per 
show

Outdoor 
America 
(syndicated)

Nielsen Ratings Q1 & q4
24 shows total

32 mm

Fox sports sun Nielsen Ratings Q1-q4
144 shows 
total

7.6 mm 6,500 per show

2018/2019 distribution and 
network numbers

Amazon prime 2019: more than 648,000 minutes of SFTV streaming over the last 
12 weeks. That is approximately 32,418 episodes – with zero promotion or 

investment. added value provided by our Discovery partnership



Custom emails

Print ad

SOCIAL MEDIA

marketing samples
SOCIAL MEDIA


